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A Unique, Research-Based Course

This seminar goes beyond traditional lectures. Students will
take part in ongoing, real empirical research focusing on
how luxury brands maintain emotional consistency across
retail, digital, and social channels.
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[/ Work on Empirical Research In collaboration with:

[ Small Seminar Group & Flexible Schedule Prof. Dr. Christian Brock

Prof. Dr. Marc Linzmajer

Field Visit to Montblanc, Hamburg

A highlight of the seminar is a research visit
to Montblanc, providing hands-on insight
into luxury marketing:
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